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SHOPPERS SEEK OUT HEALTHY CHOICES

FOCUS ON INGREDIENTS

PACKAGING MAKES IT DIFFICULT TO MEET NEEDS
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The top ingredients consumers avoid

of consumers avoid specific ingredients
of consumers believe ingredients 
are an important consideration in 

the food products they buy

98% 75%

The top superfoods consumers seek

of consumers 
research online 
when the 
information 
on product 
packaging and 
labels is not 
enough to be 
sure if it meets 
their dietary 
needs. 

74%

of consumers follow a 
specific diet or health-related 

eating program

49%

of consumers seek out superfoods
85%56%

36% 36% 35%

44%
High Fructose 

Corn Syrup

Preservatives Artificial Colors Artificial Flavors 

Artificial 
Sweeteners

of consumers find it 
challenging to understand 

if a product meets their 
needs by just by looking at 

the package label.

67%
consider themselves to be “not informed 

at all” after reading a product’s label.

48%

of consumers say food 
allergies, intolerances, 
or sensitivities affect 
the way they shop44%
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