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Consumers want better ingredients and more clarity

What Consumers Want
More people want to know what's inside the food they eat than ever before.
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Why Companies Are Paying Attention
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SmartLabel™: Easy Access To Info About Your Favorite Snacks

Nutrition Facts

scan seek snack
Scan the product’s on-pack QR code or Find more product information than Enjoy your favorite crackers, cookies,
barcode, search online OR download the ever before - ingredients, allergens, gum, candy and chocolate, knowing
“SmartLabel™ Sponsored by Mondelez nutrition details and more. you made informed decisions.

International” app on the i0S and
Android app stores.

Just a click or tap away from the information you want about your favorite Mondeléz International
crackers, cookies, gum, candy and chocolate. For more information about the company, visit
www.mondelezinternational.com. For information about SmartLabel™, visit www.smartlabel.org.

Always Listening

Companies like Mondeléz International are committed to helping
consumers make better, more-informed snacking choices.
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