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(W 2000 PM

[

A
/o

WHAT 15 UNBOXING 7

A branded packaging experience is
a thoughtful selection of packaging
and shipping materials as well as
the deliberate presentation of your
products. Its purpose is to provide
additional value for your customer
as well as your business through the
ability to create a memorable and
sharable experience.
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Unboxing

The process of capturing a
new product being opened on
video - emerged as a social
media phenomenon in 2015.

UNBOXING IRENDS
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worth of unboxing videos were
uploaded to YouTube in 2015 alone.
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search results on YouTube for the
term “unboxing” in June 2018.
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consumers has watched of those people watched it because
an unboxing video. they were researching that product.

00D PACKAGING DESIGN LS.

K e

INCLUDES A CALLTO ACTION PATS ATTENTION 10 DETALL

LR TIRS T IMPK

When customers have
been wowed with your
packaging their
impression of your
product will be elevated.
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SUCLAL MEDIA MARKLTING

4 in 10 consumers would share
an image of a delivery via social
media if it came in a unique
package. Memorable brand
packaging offers an opportunity
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CUSTOMER REIENTION

Memorable product packaging
is about adding value by
exceeding your customer's
expectations with an
unforgettable first impression.
52% of consumers are likely to
make repeat purchases from
an online retailer that delivers
premium packaging.
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INCKEASED REFERRALS

Customers who have received amazing
for e-retailers to encourage packaging are more likely to recommend your
shareable user-generated brand to their friends and family, usually this is
content to increase their online in the form of a social media endorsement.

brand visibility. @ @
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The value of premium packaging extends far beyond the customer
experience into residual marketing effects. The experience goes
beyond the online order to when the customer actually opens the
beautifully wrapped package and shares that experience across social
networks. That act of online and social recommendations drives
loyalty from your customers and promotes brand awareness.

Maria Haggerty
CEO of Dotcom Distribution

Steve (Jobs) and | spend a lot of time on the packaging... |
love the process of unpacking something. You design a ritual
of unpacking to make the product feel special. Packaging can

be theater, it can create a story.

Jonathan lve
Chief Design Officer of Apple
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